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Crunch time for France’s ubiquitous new president

e will dazzle, dominate, even dismay: whichever
Hwav. Nicolas Sarkozy will be an attention-grabbing

figure in 2008. After his whirlwind first months, it
will be crunch time in France. The new president has
amply demonstrated his talent for political inclusive-
ness, imagination and energy. But can he translate those
qualities into real change?

Mr Sarkozy has breathed fresh air into the style and
pace of government after 12 monarchical years under
Jacques Chirac. A hands-on, hyperactive president, he
has modernised the look of government, bringing in
ethnic minorities and more women{He has disarmed
the left, by recruiting some of its best thig ers. He has
rejuvenated policymaking, thanks to a tabd e, Plain-
talking approach. And he has started to shape a new
T’e‘xfcf diplomacy designed to make
France's voice count again.

So far, the French like what they
see. Mr Sarkozy has enjoyed record-
busting popularity. But 2008 will bring
three challenges.

First, Mr Sarkozy will try to move
from an early phase of uncontrover.
sial changes, notably tax-cutting, to
tougher economic reforms designed
to revive French competitiveness and
curb unemployment. Among them, he
will end the generous s imes”

In a year which,
coincidentally,

will mark 40 years
since the May 1968
student uprising,
there will be
protests and strikes palest
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for public pensions; tighten the unemployment-benefit
rules; make rigid job contracts more flexible; introduce
new ways to finance social security; streamline the bu-
reaucracy; and deregulate certain markets, from big re-
tail to mi‘s‘?!

These Changes will challenge vested interests, and so
will be contested. Mr Sarkozy will try to pre-empt con-
flict through repeated talks, notably with union leaders.
This hands-on approach will entrench the already-strong
presidency of France’s fifth republic, which in 2008 will
mark its 50th anniversary. He will keep his prime min-
ister, Francois Fillon, in the shadows. Any ministerial
reshuffle—following, for instance, the outcome of the
“Clearstream” smear-campaign investigation—will be
dictated from the presidential Elysée palace. ]

Wil Mr Sarkozy succeed where his predecessors
failedAn enfeebled opposition and sympathetic public
opinion should help. But in a year which, coincidentally,
will mark 40 years since the May 1968 student uprising,
there will be some protests and strikes (see picturefy A
one-time lawyer, Mr Sarkozy will try to settle these by
cutting deals! These will come at a price: better civil-
service pay, for instance, in return for trimming num-
bers. This will put further strain on the public finances.
The government will struggle to keep its budget deficit
10 2.3% of Gpp, as it has promised. The economy will
not help much: Gop growth is unlikely to exceed 2.2%
in 2008In short, Mr Sarkozy will end up diluting some
elements of his reforms while bringing about general
improvements in economic flexibility.

The second test wili be municipal
March. All 36,000 French cosmrunes will elect a new
mayor. Two of the biggest, Paris and Lyon, could stay
in Socialist hands, delivering Mr Sarkozy’s centre-right
st electoratknock: Bertrand Delanog, the Socialist
or of Paris, remains popular in the capital.

If Mr Delanog holds Paris, he will be well placed to
stand for the leadership of the Socialist Party in the au-
tumn, when Frangois Hollande will step down. Other
contestants will include Ségoléne Royal, Mr Hollande’s
ex-partner and defeated presidential candidate, as well
as younger rising stars such as Manuel Valls, The party
will struggle, however, to unify behind a new leader, as
rivals squabble over how to modernise the left.

A global player

Mr Sarkozy’s third challenge will be to reassert France's
influence abroad. He will apply a mix of Atlanticist
thinking (tough on Iran, sympathetic to Israel), Gaullist
tradition (a strong Europe) and pragmatism-cum-op-
portunism (remember the rescue mission to Libya). With
his foreign minister, Bernard Kouchner,
he will take a lead on Iran, pushing for
tighter sanctions and firmer negotia-
tions, while not ruling out support for a
military option. He will take a tougher
stance towards Russia and China; de-
mand more transparent, less corrupt
relations with Africa; and press for help
for Darfur. He will try to launch
Mediterranean Union. Not short on
ambition, he will attempt to carve out
a role for France as mediator in Israel-
nd even Iraq.
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' Out with the old,

in with the new

Leo Abruzzese NEW YORK

Yankee and Shea Stadiums, New York
icons, will bite the dust, aged 85 and 44

thology, was first played by barefoot

boys in small towns when the coun-
try was young. In fact, the first baseball
club was organised in New York City in
the early 1840s by bank clerks whose work
days ended early. New Yorkers have cher-
ished baseball, and the places where it is
played, ever since. Which makes 2008 a re-
flective time for them. The city’s two base-
ball shrines—legendary Yankee Stadium,
and the less beloved Shea Stadium—will
host their final games, to be replaced by
newer, more fashionable places.

Commerce, not tradition, has always
driven baseball. New stadiums attract
more fans, especially if they are built in the
“retro” style that has come to epitomise
American baseball. These new baseball
parks are designed to look old—Dbrick-
and-limestone buildings graced with
arched windows and an early-20th-cen-
tury feel. More important to the teams’
owners, new stadiums are stuffed with
luxury “sky boxes”, which companies ea-
gerly buy to entertain customers.

None of this will make Yankee Sta-
dium’s demise easy to accept. Opened
in 1923, it was, from the start, baseball’s
greatest temple. The Yankee owners at
the time, Jacob Ruppert and Tillingast
I’Hommedieu Huston, built the sta-
dium—it was the first baseball field to
bear such a grand name—after the team
was evicted from the Polo Grounds, a park
it shared with the rival New York Giants.
The Yankees had overtaken the Giants in
attendance thanks to the exploits of Babe
Ruth, whose thunderous hitting turned
the Yankees into champions. This was
the Roaring Twenties, a time of economic
plenty and a growing urban middle class.
Many New Yorkers could afford to attend
baseball games, and there was no better
show than Ruth’s Yankees.

The new stadium was a wonder: built
of concrete and steel, it had the first-ever
triple-deck grandstand, cathedral win-
dows, a roof-line copper frieze and an
unheard-of 16 toilets. It seated 58,000
people, more than twice as many as the
average baseball park of the time. The sta-

Baseball, according to American my-

The house that Ruth built

dium cost $2.5m, an extravagance funded
by the drawing power of the team’s star
hitter. The stadium was immediately
dubbed “The house that Ruth built”,
Yankee Stadium’s mystique is bound
up in the success of the team, which has
won 26 championships. Many of the
sport’s greatest players—Lou Gehrig, Joe
DiMaggio, Mickey Mantle—were Yankees;
their ghosts still roam the playing field.

The luckiest man
Baseball’s most poignant moment was at
Yankee Stadium on July 4th 1939, Gehrig,
revered as the “Iron Horse” for his dura-
bility, had been stricken by a muscle-wast-
ing disease that would later bear his name.
To a crowd gathered to honour him, he
tearfully spoke the most famous lines in
American sport: “Today I consider myself
the luckiest man on the face of this earth...
I may have had a tough
break, but I have an awful

It had the
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champion, avenged the loss by knocking
out Schmeling in the first round.

Shea Stadium, home of the New York
Mets, facks the charm of its cross-town
neighbour. Opened in 1964 and named
for the lawyer who helped bring the team
to the city, it was one of a dozen grimly
functional stadiums built across the coun-
try to accommodate a variety of sports.
But fans will remember the place fondly,
especially for the 1969 Miracle Mets, who
rebounded from a string of last-place
finishes to win an improbable champion-
ship. The place also had its non-baseball
moments, including two iconic Beatles
concerts in the 1960s.

New stadiums are being built to replace
the old ones. The Mets, like most teams, have
sold the naming rights to their stadium, in
this case to a big bank. The Yankees, with
more tradition to preserve, will call their
place, simply, the new Yankee
Stadium. Both parks are being

lot to live for?” He died less builtadjacent to the old ones.
than two years later, first-ever The new parks will be

Yankee Stadium’shistory  triple-deck good places for baseball, with
extends beyond baseball. pie all the amenities the modern
Max Schmeling, Hitler's - - grandstand, — entertainment industry has

vourite boxer (though no
Nazi), beat Joe Louis, Amer-
ica’s great black contender,
in Yankee Stadium in 1936.
Two years later, on the eve
of the second world war,
Louis, by then heavyweight

cathedral
windows and
an unheard-
of 16 toilets

to offer. What they won't
have is the history: Gehrig’s
voice ringing in the rafters,
or the sound of Schmeling
hitting the canvas. =

Leo Abruzzese: editorial director North
America,Ecanamist Intlligence Unit
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We are not going to
abandon our sport
to some purist free-
market dynamic that
will simply kill it off

Europe 41

Not just another business

or tens of millions of Europeans, the pas-

sion of football is part of their daily lives,

whether as players on the pitch, specta-

tors in the stands or watching on televi-
sion at home. And this coming summer they
will be watching avidly as 16 nations compete
in Switzerland and Austria in the finals of
UEEA’S EURO 2008, culminating in the final in
Vienna on June 29th.

Ata time when Europe is seeking to de-
fine and unify itself and to form an identity
around a common set of values, nothing
contributes more to this quest than the love
for our sport across the continent. How many
children have put down new roots in their
host country by playing football, long before

settling down at school? I would suggest hun- |

dreds of thousands.

The values championed by football are a
powerful force for social integration and civic
education. These values include the principles
of financial solidarity, openness and oppor-
tunity. These are values not only of European
football but of European society as a whole.

Nevertheless, as football becomes increas-
ingly commercialised and is often seen (by
some at least) as just another “business”, it is
all the more crucial that we do not lose sight
of the special characteristics that make our
sport so attractive in the first place. For ex-
ample, you cannot have an exciting sporting
contest without some element of uncertainty,
This means that careful measures have to be
taken to protect the competitive balance be-
tween teams.

A sporting chance

“Normal” businesses may like predictability.
Sport, however, thrives on uncertainty. In
football, a predictable match is nearly always
a dull match. So the governing body—the
custodian of the game—has to ensure that
football does not become dull; that it remains
exciting. It must do so both to protect the
sport and, hardly less important, to protect
the interests of the public.

This leads to the question of how sport’s
rules and regulations should be treated under
the law, in particular under European competi-
tion laws. It is encouraging that both uEra and
the European Commission are largely promot-
ing the same objectives: a level playing field,
equality of opportunity and, above all, the pro-
tection of the interests of a public that wants to
see varied and exciting sporting competition.

We believe that the law needs to be applied in
anuanced way, taking into account the particu-

lar characteristics or the “specificity” of sport.
Balanced measures and regulatory policies are
needed to preserve and enhance the quality of
competition and to deliver wider benefits, such
as improving the training and education of
young players. The naked operation of the “free
market” will not accomplish these tasks, so it is
up to the governing body to do it.

It is almost ironic that European economic
law is cited when it comes to criticising regu-
latory policies adopted by ukEa. For exam-
ple, the central marketing of v rights (and
redistribution of the revenue) is designed to
promote competition, not to restrict it. Simi-
larly, our rules on the training of local players
and squad size limits are not an unjustified
interference with economic liberty but are in-
tended to enhance competition and improve
player training in the process. Are we really
suggesting that the governing body for foot-
ball in Europe should not be concerned with
these matters?

uEFA intends to strengthen sport’s rules
and regulations to protect football. We are not
going to abandon our sport to some purist
free-market dynamic that will simply kill it
off. Furthermore, we are optimistic that both
judicial and political authorities will be sup-
portive of us in our task, when they appreciate
exactly what we are trying to achieve.

We need to protect and strengthen ethical
sporting values—values that champion fair
play, respect for referees and opponents, and
fair competitions. We must defend the Eu-
ropean sports model based on financial and
social solidarity between rich and poor, as we
are convinced that this is the best way to pro-
tect the future of football.

Football remains the most popular sport
played and followed across Europe. Today's
top professionals are watched live on televi-
sion by millions of European citizens every
week. To maintain a good image for the game
we must start at the top: we have a policy of
“zero tolerance” towards violence or racism,
both on and off the pitch.

At the same time, we must nourish the grass
roots. Through our “HatTrick” project we will
have helped to build over 3,000 mini-pitches
and invested over €300m ($420m) between
2004 and 2008 in our member associations. This
is nearly all financed by uEFA competitions, so
protecting their future is vital.

We must not have the sort of football
where money can buy everything, including
success. Let the fascination of sport prevail
over the fascination for money. &




